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What is Ultimate? 

The Sport 
 
The sport of Ultimate was invented in 1968 by a group of students from Columbia High School in 
Maplewood, New Jersey. Modern Ultimate is played with seven players per side 
and players must move the disc by throwing it to a teammate. A team scores by catching the disc in 
the endzone, and if the disc is intercepted or hits the ground, possession instantly switches, and the 
other team attempts to advance toward the opposite endzone. 
 
At the most introductory level, ultimate is very simple and still an excellent athletic outlet. Running, 
catching, and throwing the disc with accuracy are required to start out. As an athlete advances to 
higher levels, they learn strategy as well as how to sprint, change direction, jump, lay out, and throw a 
wider variety of throws. Spectacular plays, such as “layouts” – diving to make a catch or block a pass, 
“hucks” – long throws with pinpoint accuracy to a receiver in motion – and “skys” – when one player out-
jumps another for a high-floating disc – are a mainstay of the sport.  
 
Ultimate is considered an alternative sport, meaning it has challenged accepted Western concepts of 
modern achievement and sport. Its initial rise in popularity during the height of American 
counterculture, a time when middle class, college educated students looked for ways to escape and 
resist culture of their parental generation, solidified Ultimate’s depiction in the public psyche as being 
alternative and associated with hippie culture. The rules of the sport are emblematic of this time – there 
are no referees, games are communally officiated, and demonstrating respect for opponents is 
codified into the sport’s main tenet, “Spirit of the Game.” Athletes learn, through experiencing conflict 
on the field, to voice their point of view and negotiate with their opponent. This fosters a community 
that can be more social and welcoming than traditional Western sports. “Time and time again, athletes 
will tell you they came for the sport and stayed for the community” (USA Ultimate, 2021)  
 
When an Ultimate player is just picking up the sport, their first introduction to organized play is 
commonly in a local league that lasts for two to three months of the year, a high school team that lasts 
for a semester, or a college team that plays year-round except for the summer break. As players 
become more experienced and want to play more competitively, they can join club teams which play 
for four to six months of the year and compete for bids in the national club championship, considered 
the most elite annual tournament in the U.S. All these opportunities are amateur or pay-to-play. 

SEMI-PROFESSIONAL LEAGUES 

 
There are three semi-professional leagues in the U.S., the open American Ultimate Disc League 
(AUDL) and the women’s Premier Ultimate League (PUL) and Western Ultimate League (WUL), in 
which players’ expenses are paid by the teams and players earn a per-game wage, or salary in some 
cases. The AUDL played their first season seven years before the PUL, drawing in significant interest, 
viewership, and external sponsorship of Ultimate, while only showcasing and supporting men in the 
sport. As is the case with amateur Ultimate, the men’s side of professional competition was developed 
earlier than the women’s side and continues to be much larger and more resourced. 

 
 
 
 



 

www.cbusprideultimate.com 

3 

 

What is the Premier Ultimate League (PUL)? 

Semi-Professional Ultimate League 
 
In 2018, the lack of women in amateur Ultimate, and 
the on-field disempowerment of the token women 
who played on semi- professional open teams, 
garnered attention and action from the Ultimate 
community. That AUDL season, the league was 
boycotted by over 150 athletes and fans, mostly men 
who had formerly played on AUDL teams, who were 
demanding equal representation of men and women 
at the semi-professional level. The first six semi-
professional teams entirely for women and gender 
expansive players were formed in 2018 in response 
to this outcry. This show of fan and athlete power has 
had lasting effects on the structure of semi-
professional Ultimate. 
 
What followed in 2019 was the creation of a “21st-century ‘League of Their Own’” (Zagoria, 2019) in the 
PUL. The first eight teams represented Austin, Atlanta, Nashville, New York City, Raleigh, Columbus, 
and Indianapolis in the U.S. and Medellín in Colombia. A year later, the league later expanded to twelve 
teams, adding Washington, D.C., Minneapolis, Milwaukee, and Portland, ME.  
 
The PUL employs similar rules as USA Ultimate, the sport’s national governing body. The league 
elected to maintain one of the core tenets of Ultimate – communal, or self-officiation – considered an 
“alternative” ruleset rooted in integrity and conflict resolution, showing they care about presenting 
Ultimate’s unique contributions to sports and society. Being empowered to understand and enforce rules 
of the game, holding ethics while competing, and communicating through conflict under pressure are all 
positive values that Ultimate, and the PUL, provide to athletes and demonstrate to fans. The PUL has 
been known since its inception for gender inclusivity and has renewed its focus on racial justice and 
equity. The League proactively invests their limited resources – volunteer time and grassroots funding – 
in growing with an intentional focus on their vision of social justice within the sport. 
 

TO LEARN MORE VISIT PREMIERULTIMATELEAGUE.COM 
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2023 PUL SEASON 
The 2023 PUL pre-season will begin in January, with teams signing players and announcing their 
rosters. The competition season begins in April and regular season games will take place through 
early June. Championship Weekend will occur in mid- late June. The months of January – June are 
when PUL social media, games, and live streams attract the most attention and when sponsor 
promotion is active. 
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Who are the Columbus Pride? 

Ohio’s Only Semi-Professional  
Ultimate Team 
 
Columbus Pride is Ohio’s only professional ultimate 
frisbee team. Columbus Pride was founded by a group of 
women in the Columbus ultimate community to join the 
Premier Ultimate League for its inaugural 2019 season. 
Columbus Pride was created with goals to increase the 
visibility of elite ultimate players in the Ohio region, 
provide role models to young athletes, and compete at a 
high, spirited level. The leadership of the Columbus Pride 
team- Corinn Pruitt, Sadie Jezierski, and Mary Turner- 
were members of and leaders on mixed and women’s 
teams in the Columbus region and met playing college 
ultimate with Ohio State Fever. Pride is proud of their 
grass-roots start and hopes to contribute to the continued 
growth of the ultimate community in Columbus and 
throughout the Ohio region. 
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The 2023 Columbus Pride 

Our Team 
 
The 2023 Columbus Pride will have a roster of between 18 and 27 elite ultimate players from the Ohio 
Valley region. The roster includes hometown Columbus players, as well as players from throughout 
Ohio, Michigan, and Pennsylvania.  

Season Goals 
 
In the 2023 season, Columbus Pride aims to: 

 Compete in the postseason 
 Increase home game fan attendance and improve the fan experience 
 Increase and improve Columbus fan engagement during away games with watch parties or activities 
 Host or organize a successful youth event or clinic 
 Connect with more local organizations and local media 
 Increase player pay and provide more equitable player reimbursement 
 Increase donor and sponsor support and strengthen existing partnerships 
 Explore donor or sponsor support of player ambassadors or individual player sponsorships 
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Where does Pride play? 

Home Stadium- Fortress Obetz 
 
  

Columbus Pride will play 2 home games in 2023 at 
their home stadium, Fortress Obetz. Fortress Obetz is 
a sports and entertainment complex with a 6,500-seat 
stadium, including all amenities needed for a 
professional experience.  

Away Games 
The Pride will play 3 away games this year against other 

teams in the Premier Ultimate League.   

Poultry Days Showcase 
The third Pride home game of the season will be a 
showcase game at the annual Poultry Days tournament. 
This widely attended tournament has drawn one of the 
largest PUL game crowds to date. 
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How to Support 

Columbus Pride and other teams in the Premier Ultimate League are organized by local leaders with 
more incentive to create social value than to create profits. PUL teams are supported by grassroots 
donations from the Ultimate community and by aligned companies’ sponsorship. As we strive to build 
a sports organization that is rooted in community partnerships, we ask that our sponsors support the 
league through both financial and nonfinancial means. We want to create unique partnerships that, for 
example, pair the below with donations to our team: 
 

 Information shares and workshops 
 Brand ambassador cross-promotion 

and profit sharing 

 In-kind donations of products or 
services 

 Capacity-generating tools or training 
 
By partnering through the example ways above, you could benefit our team by- 

 Co-hosting a workshop with a percent 
of proceeds going to our team 

 Profit sharing or providing a percent of 
proceeds generated by our team as 
brand ambassadors 

 In-kind donations of products or 
services to our team for use or re-sale 

 Capacity-generating tools or training 
that directly benefit our team or that 
could be a revenue-generating 
opportunity for our team 

 Donating use of a space for or 
partnering to host a team fundraising 
event 
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Who Will Your Brand Reach? 
 
The PUL’s fans are 2.3 million physically active, college-educated, socially conscientious millennials 
that are willing to spend their $160,000 annual household income to patronize companies that align 
with their progressive values.  
 
Columbus Pride fans include a local ultimate community of over 800 members and an Ohio ultimate 
community of almost 2,500 members (this data was captured from the 2019 USAU membership 
breakdown). Beyond Ohio, the Pride represents players and fans in Michigan, Pennsylvania, and 
Washington D.C. Across social media platforms, Columbus Pride has a following around 3k and 
thousands of game streams and highlight video views.  
 
 We can provide-  

 Access to fans through Columbus Pride’s endorsement via our social accounts 
 Access to fans through players’ endorsements via their social accounts 

 

HOW IS YOUR DONATION SPENT?  
Expenses for the 2023 
Columbus Pride season are 
expected to be around 
$20,000. These expenses 
include- 
 

 Player salary and costs 
(pay, uniforms) 

 Travel costs (flights, 
rental cars, lodging) 

 Field rentals (home 
game fields, practice 
fields, try-out fields) 

 Staff pay (coaches, 
trainers, photographers, 
observers, etc.) 

 Other costs (home 
game operations) 
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Suggested Sponsor & Donor Levels 

Benefits $2,000 Official 
Team Sponsor 

$1,000 Home 
Game Sponsor 

$500 
Hometown 
Sponsor 

B
ra

nd
 R

ec
og

ni
ti

on
 

Live steam commentator and 
PA announcer read name and 
statement during 2 quarters of… 

3 Home Games as 
Official Team Sponsor 

1 Home Game as 
Official Game Day 
Sponsor and 2nd 
home game as 
general sponsor 

2 Home 
Games as 
general 
sponsor 

Display an advertisement 
banner in the fan area of… 

3 Home Games 2 Home Games  

30 second commercial break 
during 2 breaks and scoreboard 
logo display during… 

2 Home Games   

Print an ad on the back of 
Home Game tickets for… 

3 Home Games 1 Home Game, as 
Official Game Day 
Sponsor and 2nd 
game as general 
sponsor 

2 Home 
games as 
general 
sponsor 

Printed logo on team jerseys (if 
agreed to and provided before 
2/3/23) and replica jerseys (any 
point during the season) 

All Games   

Listed on the team sponsor 
page of the website… 

For the season 
(March-June) 

For the season 
(March-June) 

For the 
season 
(March-June) 

R
ev

en
ue

 G
en

er
at

io
n 

Opportunity to set up a booth 
at… 

2 Home Games 1 Home Game 1 Home Game 

Endorsements on 3 social 
medias channels (Instagram, 
Twitter, Facebook) during the 
season (March- June) at a 
frequency of… 

1X per month 2x per season 1X per season 

Active links to your website 
maintained on the social media 
link tree… 

For the season 
(March-June) 

For 2 months For 1 month 

Ad placed on the team 
website… 

For the season 
(March-June) 

For 2 months For 1 month 

P
er

ks
 &

 G
ea

r Free tickets for… 4 people to any Pride 
game or 2 people to 2 
Pride games 

3 people to any 
Pride game 

2 people to 
any Pride 
game  

Your choice of Pride-branded 
merchandise to… 

2 people 1 person  

 


